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• Location description: N 105TH ST NL 180F E/O GREENWOOD AV

• Size: 14’ x 48’

• Lat/Long: 47.7054/-122.3547

• Estimated Impressions: 1,029,312

Tactical Overview: OOH Location Details
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• Identify new Seattle Shoppers and utilize Geo-Farming to 
target consumers who visited the Market in Nov/Dec 2016 
and remind them to come back for their holiday shopping:

• Targeting: 
• Identify Seattle Shoppers, ages 25-44, and strategically deliver 

mobile ads to them as they consume online media.

• Target shoppers within a 1-2 mile radius of the Market

• Historically Geo-Farm customers that went to Pike Place Market 
last year (2016) reminding them to come back.

• We were able to collect these users’ cookie data while they were on 
their devices at the market, as they are providing locational data to the 
exchanges through the apps they use or have downloaded.

• These ads will only be served to locals within the Seattle area, not 
tourists visiting the Market.

• Attribution:
• For mobile, we can identify any shopper/mobile device that has 

seen the ad and has entered the Pike Place Market premise. 

• The final report comes two weeks post campaign to determine how 
many visits were driven.

• Units: Mobile Banners

• Timing: 6 weeks (11/25-12/31)

• Estimated Impressions: 2,462,162 total paid impressions
• Includes bonus impressions

Tactical Overview: CBS Digital
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• Pike Place Market will also receive sponsorship of the 
CBSSeattle.com Holiday Guide.

• This is an online guide that lives on the CBSSeattle.com 
homepage and hosts articles like “Best of Seattle’s 
Holiday Activities” or “Guide to December Holiday 
Bazaars.” 

• The guide launches 11/1 and includes Thanksgiving 
content before the December holiday season fully 
launches.

• The guide will also be spotlighted on the lead dynamic 
rotator image in December to help drive additional traffic.

• Pike Place would have 100% ownership of each piece of 
content within the guide.

• This would align Pike Place Market with holiday plans 
and serve as a reminder for consumers to include the 
Market as a destination for their holiday activities.

• Units: Billboard banner (970x250) and huggable skin
(1768x1050) units

• Pike Place Market also has the opportunity to submit an 
article to include in the guide, or have CBS create one.

• Impressions: Adds 300k impressions to plan

Digital: CBS Added Value 

Dynamic 
rotator 
image

HP Placement 
prior to 

December
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• Utilize digital placements on a trusted local news source to 
reinforce local influence of the Market:

• Targeting: 

• A25 - 54

• Holiday Shoppers

• Foodies

• Jewelry/Clothing Accessories

• All within City of Seattle boundary

• Units: Billboard Banners

• High profile, dominant placement at the top of the page

• 50% of placements will be mobile, 50% on desktop

• Timing: 6 weeks (11/20-12/31)

• Estimated Impressions: 277,777 total paid impressions

Tactical Overview: Seattle Times Digital
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• Capture hand raisers through social media and amplify message through 
engagements (likes, comments, shares)

• Used by almost everyone, Facebook has 1 billion daily active users 
worldwide

• Ability to target ads to very specific audiences based on interests 
and online behaviors

• Units: Desktop & Mobile Newsfeed & Instagram

• Begin by running across all placements and allow algorithm to 
optimize towards best performers

• Target:

• Holiday Shoppers: Target people who are avid shoppers in the 
Seattle area.

• Interest targeting includes Black Friday shopping, Black Friday, Winter 
seasonal shoppers, etc. 

• Behavior targeting includes shoppers, gift shoppers, engaged shoppers, 
etc. 

• Location-based: Target people who are currently/recently shopping at 
nearby shopping areas (Pacific Place, Westlake, U Village), encouraging 
them to continue their shopping at the market

• Timing: 6 weeks (11/25-12/31)

Tactical Overview: Social
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Social Targeting Details

Nearby Shoppers: 140k people
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• Capitalize on the holiday shopping mindset by running a 
placement within the Seattle Times holiday gift guide 
that is included in the Thanksgiving issue.

• Units: Gift Guide front page strip ad

• Full color, 10.54”w x 2”h

• Circulation: 225,000

• Sunday Seattle Times circulation

• Timing: Thursday, November 23 (Thanksgiving)

Tactical Overview: Print
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Budget Summary
Negotiated 40% in media value through discounts and bonus space for the 2017 
Holiday plan.
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• For the 2017 Holiday campaign we have new placements we are seeking 
to test/learn from:
• CBS geo-fencing/attribution

• How many people actually went to the Market after seeing a digital ad?

• KPI: Market Visits

• Seattle Times digital placements

• Given the premium for these placements, are the results strong enough 
to justify to continue to use for future campaigns?

• KPI: CTR

18

2017 Holiday Campaign Testing



19

• Pike Place to provide feedback 10/6

• PPM to provide final approval and signed auth 10/9

• MMG to share specs with DEI w/o 10/16

• OOH creative due w/o 10/23

• Digital materials due 11/6

• Social materials due 11/13

Next Steps
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Thank You!
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